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POWER SNACKS
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NEW FLAVOR! CHOCOLATE 
CACAO

Dark Chocolate Chips + 
Cacao + Dates

POWER SNACKS 2019

UPDATED FORMULAS
Refreshed formulation maintains familiar, beloved Power 
Snack flavors while optimizing ingredients for improved 
texture, marketplace differentiation and EU compliance. 



3

PRODUCT OPTIMIZATION

OBJECTIVE: Improve the overall flavor experience

across SKUs to achieve a more premium & fresh taste.

FLAVOR TEXTURE

Redesign & optimization of 
flavor systems

Added nut butter 
(sunflower, cashew, 

almond) for creaminess

Leveraging brighter, more 
dynamic flavors

Added sorghum for 
increased texture 

definition

Chocolate Chip inclusion 
added to Cacao SKUs 

Removed sesame seeds
(for quality consistency)

Note: No UPC changes or new allergens introduced
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POWER SNACK FAQs

Does the Power Snack reformulation require a UPC change?
No. Existing flavors of Power Snacks have been reformulated to specifically avoid UPC changes. Notably, this includes no added allergens, no 
significant changes to the Nutritional Facts panel and no bag size changes. 

What ingredients differ in the updated formulas?
The Power Snacks were reformulated to improve overall snacking experience. Use of rich and creamy nut and seed butters and sorghum crisps 
compliment the already delicious and nutritious Power Snack ingredients. 
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Source: Nielsen, ‘Individual Snacking Categories On The Rise In The U.S.” 

SNACKING IN THE US CONTINUES TO RAMP UP 

> Almost every household in America 

(98%) purchases grab-and-go snacking 

products

> Annual spending on snacking increased 1.1% 

in 2017, pushing the individual snacking 

category to a value of $33 billion.

> Snacking products labeled non-GMO surged 

18.2% in dollar sales for each of the past 5 

years.
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POWER SNACKS PERFORMING ACROSS CHANNELS

At a major retailer in the natural channel, Power Snacks are seeing double digit YoY 

$ growth, as consumers increasingly seek out better-for-you snacking options.

*Source: National Natural/Specialty Retailer, $ Sales, January - November, 2017 vs 2018


